NMPABUJTIA HA KAMIMAHUA ,,Cneyenu Bay4ep 3a -15% oTcTbIMKa 3a XOTENICKO
HacTaHsiBaHe B X-n Asanusa no cny4aum 15-tata roguwHMHa Ha xotena*“

PA3OEN 1. OPFTAHU3ATOP HA KAMIMMAHUATA N OPULIMANTHU NMPABUNA

Un.1. ,Cne4yenu Bay4ep 3a -15% oTcTbNKa 3a XOTEJNICKO HacTaHsiBaHe B X-n Asanusa no cny4an 15-
TaTta rogMliHMHa Ha xotena“ ("KamnaHuaTa") ce oprannsnpa u nposexga ot ,,ASANNA |“ AL, c EUK
201717688, cepanuwe u agpec Ha ynpaBneHue rp. BapHa, x.k. k.k."CB.CB.KoHcTaHTMH n Enena",
agMUHUCTpaTUBHA crpaja, cbBmecTHO c ,,Hwanc BI'“ A, EMK 202224699, ceganuue n agpec Ha
ynpasnenue: rp. Cocus, byn. ,Bptokcen”, Ne1 ("OprannsaTtopu Ha Kamnanusta").

Un.2. C yyactmeto cn B KamnaHusiTa, yyacTHMUMTE npuvemaT Aa chas3BaT YCroBMsATa, CPOKOBETE U
pasnopeabuTte Ha m3noxeHuTe odumumanHn npasuna Ha Kamnanuata ("Odwuumanum MNpasuna”), konto
e 6baaT obaseHmn B nepmoaa Ha KamnanusaTa Ha http://www.azaliahotel.com/.

Un.3 OpransaTopMTe Ha KamnaHuaTa cu 3anassat npaBoTO Aa AonbJiBaT U NMPOMEHAT OCbVILI,VIaﬂHMTe
I'Ipanma No BCAKO BpeMe, KaTo NpoOMEHNUTE BIiN3aT B CuUJa B AE€HA Ha TAXHOTO OnoBecCTsABaHe, OCBEH akKo
B KOHKpeTHUA cnyqaﬁ He e NOoCOo4YeHOo Apyro.

PA30OEN 2. TEPUTOPUA HA KAMINTAHUATA U NMPABO HA YYACTUE

Un.4. KamnaHusaTa ce opraHusmpa v npoBexaa B CnefHUs TbProBCkU 0BEKT, pasnonoxeH B TepmuHan 2
Ha netuwe BapHa, cektop ,[pucturawmn®, a umeHHo MarasuH lNMpucturawm, netuwe BapHa (,06ekTbT"),
cTonaHuceaH ot ,HioaHc B Al

Yn.5.MpaBo Ha y4yacTue Mmat MbIHOMETHW U OeecrnocobHM nuua, Haebpwunn 18 . kbM gaTata Ha
nokynkaTa.

Un.6. Cnyxutenu Ha OpraHu3aTopuTe, BKITHOYUTENHO M YNEHOBE Ha TEXHUTE CEMEWCTBA, HAMAT NpaBo
Ha y4yacTue B npoMouuaTa.

PA3OEN 3. NTPOOBIMKUTENHOCT HA KAMINAHUATA
Yn.7. KamnaHusiTa ce nposexaa B nepuoga ot 17.04.2019r. go 15.06.2019r. Bkn. B 0bekTa.
PA3OEN 4. YHACTBALUUN TbPFOBCKU MAPKU U NMPOAOYKTU

Un.8. B KamnaHuaTa y4acTBaT BCUYKM TbProOBCKM MapKM U NPOOYKTU OT acCOPTUMEHTa Ha TbProBCKuUs
obexT, yyacTtBaw, B KamnanusTta (,YyactBawm B KamnaHusita npogyktn”), kaTto ycrnosue 3a yyacTue B
KamnaHusiTa € MMHMManHa CTOMHOCT Ha obuwiaTa nokynka, onucaHa B Pa3gen 5, 6e3 3HavyeHne oT Buaa
Ha 3aKyrneHuTe NPoAyKTU.

PA3OEN 5. MEXAHU3BM HA KAMIMMAHUATA, NMPOLEAYPA HA NPEOABABAHE, BANUOUPAHE U
NONY4YABAHE HA HATPAOUTE

Un.9. Yyactneto e 06Bbp3aHO C NOKynka.

1. MNpwu nokynka Ha y4yacTBalm B KamnaHuaTa NpoaykT/m Ha cTormHocT noHe € 15 (neTHageceT eBpo) 1nu
paBHOCTOMHOCTTa MM BbB BanyTarta, C KOATO Ce M3BbpLUBa MOKynkata B obeKkTa, KNWeHTBLT noryyasa
Bay4yep 3a oTcTbnka oT 15 (neTHageceT) % 3a HacTaHsBaHe ot 01.06.2019r. go 30.06.2019r. Bkn. B
Xoten banHeo & CI1A ,Asanus“, k.k. CB.cB. KOHCTaHTUH 1 Enena.


http://www.azaliahotel.com/

2. Bayqepr Ce npenaBa Ha KnueHTa cnej 3aniallaHe Ha CMeTKaTa, peanm3mpaHa B obekTa.
3. Cpeu.l,y e[Ha kacoBa benexka, oTrosapsdila Ha ycrnosudTa oT T.1, KNMNEHTBT nojiydaBsa eanH Bay4yep.

4. EQVH KIMMEHT MOXe [a ydacTBa HeorpaHuM4eHo, KaTo BCAKO CredBallo ydYacTve e obBbp3aHO C HOBa
MoKyrnka Ha cTomHocT €15.

5. CneveneHuTe Bay4epu He ce 3aMeHST Cpellly ieBoBaTta MM paBHOCTOMHOCT.

6. 3a u3nonseBaHe Ha MPOMOLMOHANHOTO HamarneHue BayyepbT TpsibBa Aa Obde NpefocTaBeH npwu
HacTaHsiBaHe B xoTena. Npu HacTaHsiBaHe B efHa CTas B XOTena MoXe [a ce Mons3Ba eauH CreveneH
Baydep.

PA30ENN 6. OTTOBOPHOCT

Un.10. OpraHusatopuTte HAMaT NpaBoO Aa BbBeXxaaT NPOMeHM B AaTtute u obekTa Ha npoBexaaHe Ha
KamnaHusiTa, ocBeH B crnydyamte Ha 4n.13 m un.14, kakto n B Ccfydanm Ha yabJhkaBaHe CpoKa Ha
KaMnaHusaTa.

Un.11. LleHaTa Ha yyacTBalumTe B KaMnaHusaTa NpoayKTu ce onpeaenst oT CbOTBETHUS TbProBCKM OGEKT.

Un.12. OpraHusatopuTe Cu 3anassaT NpaBoOTO Aa NpemaxBaT BCAKAKBO CbAbpXaHue, KOeTo cMmsATa 3a
HenoaxoAsWwo W HeymMecTHO, HeCbBMECTMMO C KamnaHusaTa, OOuaHO, AMCKPMMWHALMOHHO WK
npotuBopevawo Ha pobpute HpaBu. B Te3n cnyvam peweHneto Ha OpraHusaTopute wWwe 6bae
OKOHYaTeNHO U He MoANeXMN Ha OMbIHUTENHO obCcbXxaaHe.

PA30OEN 7. NPEKPATABAHE HA KAMNMAHUATA

Yn.13. OpraHunsaTopuTe MMat HEOTMEHUMOTO NPaBo Aa NPOMEHAT npasunaTta Ha KamnaHusTa, KakTto u
Aa npekpatn KamnaHuaTa no BcAko Bpeme, obsiBABanku ToBa B CboTBeTCTBME ¢ Pasgen 1, B crniyyan ve
HaCTBNAT MaTepuanHmn 3rnoynoTpebu, HapylwaBaHe Ha npasunarta nnu opcmaxkopHm obcroaTencrea. B
Te3un cry4vyau Ha y4aCTHULUTE He Ce AbIKN KOMNeHcaums.

Un.14. OpraHusaTtopuTe CM 3anasa MNpaBOTO [Oa MpekpaTu KamnaHusTa MpexaeBpeMeHHo, ako
KanauuTeTbT Ha XoTena e 3anblIHeH [0 CTerneH, Npu KosTo NPpoAbIHkaBaHeTo 1 Le AoBede 00 nunca Ha
Bb3MOXHOCT NuLaTa ga U3nonasaT NPOMOLMOHaANHUTE CU Bay4epu.

PA30EN 8. CNOPOBE

Yn.15. EBeHTyanHo Bb3HWKHANM CNnopoBe MeXAy opraHnsatopa U yyacTHULUMTE B Hes Ce peluasaTt ypes
NperoBopn WNM B KpaeH criyda Npu HEBBL3MOXHOCT [a Ce MOCTUIHe cbrnacue — 4ypes HamecaTa Ha
KOMMeTEeHTHWUTE opraHu. HegencTBUTENHOCT UNN HENPUITOXMMOCT, Ha KOSITO U Aa e pasnopegba oT Tesu
MNpaBuna HAMa pJa 3acsra OeWCcTBMTENHOCTTA WM MNPUIOXMMOCTTa Ha oOcTaHanute pasnopeabw.
HuwoxHoCTTa Ha oTAenHU pasnopeabu He Brneye HULOXHOCT Ha [paBunaTa Ha urpata, korato Te ca
3aMeCcTeHM MO NpaBO OT MOBENUTENHU MnpaBuria Ha 3akoHa. KbM CbAbpXaHMETO Ha HacTosawuTe
MpaBuna v nposexAaHeTO Ha urpaTa ce npunara AencTBalloTO 3akoHodaTencTtBo Ha Penybnuvka
Bvnrapus.

Un.16. ObwmTe ycnoBust Ha KamnaHusaTa ca M3roTBeHU Ha Obnrapcku M aHrnuinckn esuk. B cnydan Ha
npoTMBOpEeYUsi B ABETE BEPCUU NPEAMMCTBO MMa ObnrapckuaT e3uk.



Rules of the campaign “Win voucher for -15% discount for hotel accommodation in hotel
Azalia for 15" anniversary”

SECTION 1. ORGANIZER OF THE CAMPAIGN AND OFFICIAL RULES

Article 1. Company rules “Win voucher for -15% discount for hotel accommodation in hotel Azalia for 15t
anniversary. The campaign is organized from “Azalia 1” AD and UIC

number: 201717688, address: Varna, St.St. “Constantine and Helena” administration building and Nuance AD UIC
number: 202224699, address: Sofia, Brussels 1

Article 2. Participants need to keep the conditions, deadlines, and rules of the official rules of the campaign.
(Official Rules) which will be announced in the period of the campaign.

Article 3. The Organizations of the campaign keep the right to add or to change the Official Rules every time and
the changes are realized in the day of the announcement, unless there is something else specified in the concrete
case.

SECTION 2. TERRITORY OF THE CAMPAIGN AND TAKING PART

Article 4. The campaign is organized in the specific shopping place, situated in Terminal 2 on Varna Airport , sector
Arriving , Shopping place Arriving, Varna Airport, owned by Nuance Bg AD.

Article 5. Right of participation have adults and working people over 18 years from the sell date.

Article 6. Employers of the organizations, included members of their families, have no right for occupation in the
promotion.

SECTION 3. DURATION OF THE CAMPAIGN
Avrticle 7. The campaign is in the period from 17.06.2019 to 15.06.2019 included.
SECTION 4. PARTICIPANT TRADE MARKS AND PRODUCTS

Article 8. In campaign are taking part trade marks and products of the assortment in the shopping place, taking part
in the campaign (“Taking part in campaign products”) and the condition of occupation in the campaign is minimal
cost of the purchase, written in part 5, no matter of the type of the product.

SECTION 5. CAMPAIGN MECHANISM, PERFORMANCE PROCEDURE, VALIDATION AND
RECEIVING THE AWARDS

Article 9. Participation is bound with purchase

On purchase of participants in the campaign the products cost not less than 15 ( fifteen euro) or equivalence in the
valute, which is bought in the object, the client recives voucher for 15 %discount for accommodation from
01.06.2019 to 30.06.2019 included in Hotel Balneo & SPA “Azalia”, St.St.“Constantine and Helena”.

2. The voucher is offered for the clients after paying the bill , realized in the object.
3. After showing the receipt on the conditions from point 1 the client receive voucher.
4. One client can take part unlimited, but every next time is connected with new purchase of 15.

5. The prices cannot be exchanged with the price of leva.



6. If they want to use the discount the voucher they must show it on the reception of the hotel.
SECTION 6. RESPONSIBILITY

Article 10. The organizations have no rule to make changes of the dates and the place of the campaign, except article
13 and article 14, also in cases of extension of the period of the campaign.

Article 11. The price for the products of the campaign is defined from the shopping place.

Article 12. The organizators have the rule to remove every content , which is not inappropriate,
inconsistent, offencive, discriminatory, or in contrast with good manners. In these cases the solution of the
organization will be final will not be a subject to discussion.

SECTION 7. END OF THE CAMPAIGN

Article 13. The organization have the right to change every rule of the campaign or to end it every time, if there is
mismatch in part 1, in case of breaking the rules or force majeure circumstances. In those cases the participants
need to be compensate.

Article 14. The organization keep the right to end the campaign prematurely, it the capacity of the hotel is full to the
point where the continuation will lead to a lack of opportunity for the participants to use the promotional vouchers.

SECTION 8. DESPUTE

Article 15. Eventual disputes between organization and participants will be decided with conversations or in case
impossibility to reach agreement — with intervention by competent authorities.

invalidity and relevance of all of the provisions of these rules will not affect invalidity and relevance of other
provision. The nothingness of the separate provisions don’t lead to nothingness of the game rules, when they are
involved by the rules of the law. In the content of the rules and conducting of the game current legislation is
enforced of Republic of Bulgaria.

Article 16. Terms of use of the campaign are made in Bulgarian and English. In case of contradictions of both
versions, the priority is Bulgarian.



